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Sustainability has been a goal for many business companies in today's world. Companies need to take different approaches in creating long-term strategies and values in their operational environment. Many companies have employed the triple bottom line to support their sustainability goals and assess their business performances (Shad, et.all, 2019). For instance, Coca-Cola company has developed outstanding sustainability efforts to increase the focus on targeted goals, especially by focusing on the environment's responsiveness. Coca-Cola Company has identified the impacts of their project on the environment and formulated approaches to avoid environmental exploitation.
Moreover, the environmental analysis has helped the organizations develop early caution systems to cultivate strategies that can substitute for the threats identified. It has shown efforts in solid waste management whereby recycling of plastic bottles is done to reduce pollution. To elaborate, the recycling program in the company has helped much in reducing land misuse and pollution due to poor disposal of the packages. The company mainly caused pollution by plastic bottles due to the large production of the packages. Besides, Coca-Cola company has also made an effort to treat water used during different production activities to avoid contaminating streams and rivers. It is true that the company releases much waste, which has to be controlled and treated to ensure that fewer adverse effects are experienced. 
Although some companies find it unnecessary to publicize their sustainability efforts, I find it essential to advertise rather than remain silent. Some have indeed experienced much pressure from the media due to their effects on the environment, therefore finding it difficult to publicize. Moreover, others have encountered accusations, charges, and penalties concerning their environmental efforts. Advertisement of the sustainable efforts helps increase public recognition of a company's achievement hence becoming better known (Loh, et.all, 2017). I believe that publicizing increases the value of a good impression to the public, which improves the company's respect.
 Sustainability reporting is becoming standard practice amongst the world's largest companies.  Currently, most developing companies are becoming aware of their sustainability towards the social, economic, and environmental impacts and reports. The awareness has made the company’s progress their commitment and efforts on sustainable development. In the future, I believe that sustainability reporting is expected to be a practice in every company to ensure improvement in strategies concerning sustainability. Much transparency and accountability are expected in the company's sustainable reports, whereby much data associated with social, environmental, and economic impacts have to be disclosed. Besides, the report result is expected to be disclosed according to the sustainability performance of the company. The reports are essential because they ensure the improvement of sustainability performance by monitoring and reporting on them.
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